Volume : |

Special Issue : Global Pandemic

SPECTRUM

PEER REVIEWED
MULTIDISCIPLINARY
BILINGUAL JOURNAL

PRASANTAYGHANDRAYWAHALANOBIS MAHAVIDYALAYA
1[1117/3]BiT4Road AKolkata,- 700 108




CONTENTS

FLA 34 A7) (FAITEIa ¢ SR

Creation and shaping of public attitude and awareness
towards GM food crops in West Bengal.

Buyers' perception in the direction of electronic
payment system

What do you want to'meme'? A study on
"lockdown meme' on social media

G- 5 -7 (2B ARTITN A6 @ 2AfT
T 2 BT AR 2475 @ ATl

A pilot study on the assessment of lifestyle, attitudes
and stress among college teachers of Prasanta Chandra

Mahalanobis Mahavidyalaya during college closure due

tocovid-19
At TS SfeER wAT

Impact of the lockdown period on the air quality in
Kolkata metropolis during covid-19

Export and import of commodities during the era of
pandemic with reference to Indian economy
— an empirical study

Frama MmeEre (2w

. Smartvillage and second employment generating

sector in West Bengal

Human opinion regarding the environmental effects
due tocovid-19 lockdown

| ST (e AR Wi I ¢ o e

AT

G2 (AT (A

Dr. Sreyasi Chatterjee
Dr. Parashar Banerjee

Dr. Sukanta Das

G2 e P A

Tanima Paul Das
and Juthi Saha

G (U BLIAE
Dr. Alpana Ray
Priyajit Ray

T3 GITe! (I (F9)
Sharmistha Ray (Das)

Dr. Gargi Bhattacharjee
and Dr. Biswajit Singha

[RCIECEERIC]

Page No.

7.2

27-37

3%-43

44 - 52

53-60

61-68

69-77

78 - 88

89-92

93-105

106-111

112-119



SSUE : GLOBAL PANDEMIC SPECTRUM

VOLUME : | PEER REVIEWED

MULTIDISCIPLIN
T 2021 o}
AUGUS BILINGUAL JOURNAL

gPECIAL |

S VILLAGE AND SECOND EMPLOYMENT
VTV EATING SECTOR IN WEST BENGAL

Sharmistha Ray (Das)
GACT, Department of Sociology

ta (handra Mahalanobis Mahavidyalaya, Bonhooghly, Kolkata
;l 1fite

ptract’ jitutes the 5¢¢ ond employment generating section in rural economy in West Bengal . The
R (L ons ' p . ,
o™ it ponerdling se tor or rural economy i agriculture in West Bengal, as well as in India
ety
i " ife y 7 v .
| min  ndia’ directly rouched the life of urban as we 1l as rural dwellers of India. The concept of
ikl e

e i of )
’ Village bring

a new dream (0 us. The step was taken in September 2015 in a bid to

jard
(il and ! , y . ' 7
‘ [ 101 onomically, ,m(.-rallyundphy.ucally.su,s.ramahlespa(-e, Inorder to convert villages into
m rurod areds

flage. T Jesirable components have b
| ¥l ’ ) i ‘ .
iquid it 1e management, street lights, fully equipped mobile health benefit, upgrading schools, Aadhar
A ligud v 4 ' ' ‘ it upg '
urban road connectivity, [.PG. Gas services. Here our objective is to see, whether similar

& cen suggested as: Agro processing, Digital literacy, Sanitation,

/

s for all, rurd ' | .
e provided e | industries, as well as in handloom sector ? For this the present study is conducted to
Jities are !

ot the answers
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1. Introduction :
ges. The scenario is more or less same in West Bengal. West

s mayority of Indian population are still living in villa
benpal handlooms attract the attention of the millions of people throughout the world. According the list of
bandlooms having (5.1, registered products, April, 2017, West Bengal occupies a significant place. Baluchari saree
o Brshnupur, Murshidabad Silk, Dhanekhali Sarees and Santipur Sarees are proud of Bengal and famous all over
wworld Agriculture constitute the main source of income of rural economy, while handlooms is the second
site of rural employment. Migration from rural to urban areas is a common feature of India, but there is a
aestion, how the opposite type of migration that is from urban to rural areas can be done?
\
JotIndian villages require basic necessities like health care, drinking water, electricity, sanitation with proper
;I;';lz’)""’l :“z':;:zr <::ld 'infmslruclure ete. [t must be mentioned in this concept that empowering village was started
+these were and urge to every rural parents to provide opportunities for education to their child.

e right 1 :
o educy nd macamd ; _ )
cation was passed in 2009 making education compulsory for children between the ages 6 to 14
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Source ?|lluu.//hllph,//www.:lrcmslimc.mm/plmlns images/smart-village.himl (visited on
25.02 2020 at12.15 PM)

2. SmartIndia: Smart Village

Technology plays as important role in bringing about significant changes in the area of education,
skall, health and other public services. 'Smart village' means (o transform the rural areas to
cconomically socially and physically sustainable spaces. In order to make smart village, the Union
Govt. launched Shyama Prasad Mukherjee Rurban Missions. The Rurban Missions, The Rurban
Missions, developed a cluster of smart villages, the ministry of Rural development adopted a
seientific process of cluster selection, involving the objective analysis of distinctly sub district and
village level,

Umon Government launched Several Schemes to address the components of Smart-Village.
The Schemes are;
1) The Pradhan Mantri Kaushal Vikash Yojona

This aims to enable a large number of rural youth to take up industry related skill training.

e Vol. 1 - Special Issue - August 2021
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e 10 o ! |m|'”|““”“_| o handlooms handeratls i and labour market J SUCh as
'””l;“:::”l e primity ,,,,'no:';"”m jpation 10 Jarpe scale industrics & Clare Strictly
LA I lng [ k
i sl el e ¥ * vat] Aiee
e | yonil are facing mainly lack of education, health care facilities ang
' ires are taken to solve the problems in the arey

(hatt e

(1L |»m|nl' mne ‘ iough, some meast
cnihe A ! g
a0 oy ol m.u';l T employment and capacity building. The developmen l
[ihe health ot | [ 1y CGovernment on health sector and for women and adolescent gir|s.
s have heen adopted ' o alief like ! ,

e l||’ " e Swasth Karyakram (RKSK), financial relief like 'Jan Dhan Jojana'
,' I' " ' ' . e 1 »Q A

;; | ] Gl N onal 1ural Jimployment Act cte. With these handlooms sector shows a new \
Mahatind TIALIRAL
Wi 1o the youn [""I"‘
[he Covt of India laun hed 'Digital India’ programme in 2014, Its aim is to digitally empowered

" " Y ' . o o ~ . '

(o il digtal identity ‘I'he concept of becoming ‘digital' focuses on high speed internet, -

Banking mobile healtheare facilitics, universal digital literacy and soon.
(e Tandloom industry i6 deeply rooted in the socio-cultural tradition with a rich heritage of

Lil1e and alent that needs to be preserved and promoted.

Vo Tt e discuss the present condition of handloom products and handloom weavers in the

contextof smart village.

Handloom products belong to the tradition of highly skilled activities that require long hours of

painstaking manual labour. Handlooms, a labour intensive sector Today there is a challenge to
ch for these products. In order to ensure dignity of labour and
umber of working hours of every stage of
and labour required to spinon

crente i market demand and wider rea
ceonomic viability of handwoven products, the n
production increase their cost. For example in Khadi, the level of skill

‘Charka' is higher than its' mechanized version.

I here must be a balance between systematic calculation of labour costs and affordable pricing.

R} Handlooms versus power loom

Iere is o demand in market for the demand of both handlooms and power loom Handloom weaves
ean not fulfill the demand of the entire population. The power loom products some time destroys the
market of the handloom products. The handloom weaves cannot get the actual price, and they can
not well their products, directly to the market, because some times, the presence of middle man

hampers their business. So their condition is very poor. In the context of smart village they are

gust 202
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n Handlooms are declining : Present Scenario

According to the report of News Letter, Wednesday, 28, Dec 2016 some people say that the
pandlooms 10 India are dying and the main reason is the emergence of power loom and MN REGA.
Butpower loom and MNREGA are just the alternatives of handlooms. The main reason is economic
when the weaves arc switching to power loom, he finds, it is not so much different or better from the
point of view of the returns of his family. Then he will switch to alternatives like any rational

human being. Though in order to protect the handlooms the weaves are offered twice than their

actual wages.
Ministry of Textiles, Govt. of India [13] in their office Memorandum provided some facilities to the

handloom weavers. Such as:

i) The weavers weave smart on line service and will make priority display of handloom products

through abanner on its home page.

ii) As per e-commerce policy, there is a sale price provision for all services including

photography. Cataloguing, courier and others are not more than 8%.

iii) The service provider will ensure that amount of sale proceeds 1S promptly transferred to the

bank account of the handloom weavers.
0% of worlds' handloom come from India. According t0 Gupta

of assistants and 1 considered the second largest income
ral India. Gupta [9] has mentioned that handlooms have some

It is very interesting to know that 9

(9], this industry employs 10 millions

generating activity offer agriculture isTu

large benefits. Suchas:

a) Largepremium design choice
Handlooms enable more varieties of d

literally ownan apparel thatis uniqueinthe world.

esign to be spawn out. This enables consumers (0

Vol. 1- Special Issue - August 2021 97
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diawhere gt clecticity is 3 8762 problem, handloom is well suited j
m "“M

In rural In
{upon clectricity. It jsatime example of GreenTechnology

arca, because jtdoes no! depent

¢) \\'nlncncn\pm\ crment

Handloom industry cmploys 83% women which opens away to women empow
erment,

Weavers are enjoying {heir products-
Those working in handloom industry rejoice in the activity. Itis a hidden treasure of Indi
pigital India ™y il give the scc(oranewlook. India,
5. Socio-economic status handloom weavers: Afield survey
For the purpose of preparing this study a field survey is conducted on 'socio-eco
p - ! . -economi
handloom weavers .The study is conducted by Uday Narayanpur. Uluberia sub divi mic status of
coprin : 5 . 1 ivisi
f]'sm"" This places 15 an important handloom weaving centre. Local people sai oA
industry of Uday Narayanpurr is300 yearsold. ple said that handloom
Bengali Tant Sare
sl M ¢ of Uday Narayanpur attracts the attention of large numbers of
gal. More than 3500 weavers of Tant Sarees ar¢ spread s of people of West
pread across several villages of six Gr
am

Panchayets of Howrah Distri i
ctare struggling for survival. 100
.100 peopleare interviewed fi
or the study.

Source http //how all .
ran.gov. \' “ 0 0 Oat2 ‘O'I'l)
g .ln/admlnunltS/Unpur.html ( ISIted on 2 3
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MAP OF UDAYNARAYANPUR BLOCK

‘ Udaynarayanpur GPs
| W DEBPUR ‘
" M GARM BHOWANIPUR SONATA
[ HARALI UDAYNARAYANPUR |
| ] HARISHPUR
| ] KANUPAT MONSUKA
| W KHILA
B KURCHI SHIBPUR
.l PANCHRUL
| I RAMPUR DIHIBHURSUT ASAN(
|

| M SINGTI I

Source: http://howrah.gov.in/adminunits/Unpur.html (visited on 04.03.2020 at 3 PM)

6. Location : History and Geography

The district Howrah has gained its importance with opening of railways from Howrah9n 1854. The
district is covered under presidency division and occupies 9" position in the state in respect of its
size with and area of 1467 sq. km. There is a large industrial population in the Howrah district.
Howrah city 1S much older than Kolkata city and its connected with Howrah Bridge, which is
known as Rabindra Setu and very recently connected by another bridge called Vidyasagar setu.
Uday Narayanpuf is under Uluberia <ub division and under Bauria Police station.

According to weavers view, the handloom of Uday Narayanpur is 300 years old. Handloom

weaving is the main Source ofincome of majority of people. Floods during the monsoon destroyed

Vol. 1- Special Issue - August 2021 99



iy of wateT quang the rest of the season they could not aro
o seare \ b W

R whil

stherenh .

e ers. The weaverscan spin high qua\"y
i

of

pecause the market is controlled by y,
Y the

| medium quality saree. Inmost ¢
cases

v e

ny ps

then [\JJ.

* etablesora )
vepet jcluster for weay

yperatty e sovieties ane
Sy

Lot actual prt ¢ ol theit |\|\u|u\'|
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180 200 foré

Lant Sarees, put can't ¥ ‘
middle man A clustet (he weavers setonly Rs . ‘ a
they have 0 el ther products 1© (he muddle man cither forcefully -ur willingly. According to some
weavers, the middle man are:s env helpful I'he help them by giving moncy whenever is needed

s et the onder for 15-20daysnd month .

o\

Some Weaves said they are selling the products
. to
They said about a co-operative society

Butatthe cluste
throughout the month.

vot ord
get oradd

They could not e
ller atthe Rajbalhut |

looghly at instant price.

W W hole s¢

pamed 'Harah Handloom cluster
100 people are intent rewedofwhich 60 are male and 40 arc female weavers.

bles are drawnon the basis of their interview.

Some @l

Tablel
ondents on the basis of Gender.

Having Looms of the resp!
’(tlldu‘ ) Having own looms Working in other looms Total
Male 35(58.33%) 60 (100%)
Female 30(75%) 40 (100%)

Source: Primary Field Data
From the Table it is found that out of 60 male weavers 25 (41.67%) have own looms and
s and 35

(.‘S..‘_‘ o)are working in other looms.
Among veavi i 3 75 re K1
ong 40 female weavers 10 (-5 /o) have their own looms and 0 ( A)) are wo ki 1 h
U ng in others

looms.
Table 11
Di:;mbution of Respondents on the basis of their source of income.
e gri '
Mar;eder \bzr:)c(t;l:; ;eo ;);lly Only handlooms Others with handloom Total
. N (;%) ° 3355((5:-}3 53;/:) 05(8.33%) 60(100%)
7 03(7.5%) 40(100%)

Source: Primary Field Data

rom the Tableitis fol
F | und that out of 60 mal g
o ' l ' ale reSpOndentS 20 (3333 /0) are enga, ed in agr .lcl.lhul ¢
(58 33 o) have hand ooms, 1S the Only source of income. 05 (8 33 /) Wth h :
. . (] 1 anleOmS have Olhel

soul 1
rce of income (except agriculture)
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. snts 02 (5%) are eng: (0 Ao
of .1(:“::11-”.‘“‘ :\L|:||;’m:1:""lc of E"C“?“C :’"‘L‘;“E;{w(("?..lﬁl"‘/n‘)m?:::\:gtlrlnrliizlcrms'(‘:llr'cl'(c:“lrﬂ} Sm?:;nscn/:f:xh;:
l"\“il::hu"‘m" ¢!
‘“"lchl‘::l“n A repistered and unregistered respondents of cluster,
pj:%d” » Registered Unregistered Total ) o
4, 20(33.33%) 40(66.67%) 60(1007%)
Female 12(30%) 28(70%) A0 (100%)

prmaty Field Data
uree: ’

S0

This table show that out of 60 male resp
(66.67%) are unregistered. Out of 40 female respondents, 12(3

notregistered.

_r.
T REGISTERED33.33% \

» UNREGISTERED®6.6 7%/
)

. REGISTERED 30%

- UNREGISTERED70% /
)

ondents 20 (33.33%) are registered at cluster and 40
0%) are registered and 28 (70%) are
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27(67.5%,

47
7017 5%)
£y
1 3(7.5%)
4 —_— 13
E

40

selling products
o the market
place 139,

selling products

to the middleman
A7%

’ selling products

to the wholeseller

27%

“ consume or
others 13%,

fhat out of 60 male respondents 10 (16.67%) sell their products at market palce, 9
[ e table shicmirs that on , .
‘ ' z ° their products to the wholesaler and |
(370 2%%) sell products to the rmiddle man, 20 (33.33%) sell p
(L6 KT sy commarne or keep it for other purpose.

: 1 rket place, 27 (67.5%) sell to the middle
A fernale weavers 3 (7.5%) sell their products at ma P

i i ose.
1T 5%y sl te the wholesaler and 3 (7.5%) consume it or keep it for other purp

237 o7

Tatfe V
Crsteiention of registered and unregistered respondents of cluster. —
Conder | ‘fl—ar\}ing awareness No awareness
about smart Village T
W) 40 (66.67%) o
o 05 (IZ 5%) 35 (87.5%) T
¥ ersale 5(12.5%
Semmes: Vr’;r:.;:ry Field Data
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pr

hows that out of ¢ .
[his able sh I 60 male weavers 20 (33.33%) are aware of '

€ € ¢ .

667" ) have no awareness about to concept smart village of 'smart village' but 40
(60 ‘

4

[l |l ”““L e Q' ( 'l\t]t‘l'ﬂ\ (" ‘ ‘ A | '/") arce awarce o ..Q nar ‘ ; 7 ; n ve
l !‘1 ‘ o - O « « ( ' mart V.I”'\HC' h"' {R
N « .- /ﬂ) (If' ot ha

N
At e

]nhh‘ Vi

qnl\uimn ol res

yondents on the basis of their atti
Di | asis of their attitude towards handloom weaving

(;cndfr | \ Attitude ) J Total
Bright future ] High demand | Declining Govt. help
o in market needed
“Male 20 (33.33%) 10 (16.67%) 30 (50%) 10 (16.67%) | 60 (100%)
Female 15 (37.5%) 10 (25%) 8 (20%) 7(20%) 40 (100%)
Total 25 20 38 17

Qource: primary Field Data

Lo able shows thatout of all male weavers (60). 10 (16.67%) said handlooms have high demands

n market. 30 (50%) said handloom weaving is declining and 10 (16.67%) said handlooms need

Govt. support.

0Of all female (40) weavers, 15 (37.5%) said handlooms have bright future, 10 (25%) said ithas high
Jemand in market, 8 (20%) said the sector is declining and 7 (17.5%) said handlooms need Govi.
support.

7

Handlooms and smart village

‘What is meant by 'smart village', we may say that the term indicates rural prosperity. Itisa mental
picture of developed village or model village. Where, there are basic health facilities. good
communication system, educational facilities rationing system and Aadhar cards forall.

1n order 10 make a village developed, special attention is given 10 reduce unemployment among the rural youth
ny providing employment generating scctor. Handloom occupies an jmportant role in rural economy. Due t0

sweasonal nature o!‘agricuhure handloom occupies an important place in rural economy.

8. Necessary stepsshould betaken for survival of handloom industry

1) A moral and financial support is needed for handloom communities. Allotment of official or
financial team is needed which look after the activities of handloom weavers. A brand image

for handloom like other brands, suchas Raymonds is needed to assure its and Indian product.
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